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God’s many business cards

� Lawyer

� Chef

� Businessman

� Farmer

� Musician

� Family therapist

� Artist

� Medical Doctor

� Management Consultant

� Etcetera

God Engaged in Public Arena

� Decoration of the Temple – artist

� Construction of Noah’s ark – architect

� The Psalms – composer & lyrics writer

� Instructions re. food: cook, health expert

� Guidelines re. families – family therapist

� Legislator – lawyer

� Sanitary concerns – engineer 

God as a Communicator

Using various MEDIA throughout history: 

� Speech

� Writing

� Drama

� Song

� Music

� Dance

� Nature

� Donkeys

� Prophets

� His Son

Why does God communicate and 

engage in the public arena?

� Loves people

� Cares for their total well-being

� He is and wants justice and compassion

� All human beings are created by God, thus

have value and dignity

� Human rights exist to protect human dignity

Ask yourself:

� Why am I in media / engaged in public arena?

� What is my vision, mission, purpose?

� What motivates me?

� Who do I want to serve?

� What are my core values?
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Sub-culture

vs.

Salt Culture

Sunday vs. Monday

� Journalist Monday – Friday

� Christian in church on Sunday

� Praise God it is Monday: Time to go back to 
my full time ministry!

SALT
MEAT

SALT
MEAT

Church
Arena

Public
Arena

Church
Arena

Public
ArenaJournalists
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Understand process

� Public opinion – media (journalists)

� Legislation – politics (politicians)

� Interpretation – courts (lawyers)

Evacuation vs. Invasion

� May God’s Kingdom come in and through 
media, politics and courts

� May God be glorified in and through media, 

politics and courts

Journalistic Spectrum 1

Passive Mirror Prophetic Voice

Other Agenda

Journalistic Spectrum 2

Urgent Important

(seldom important) (seldom urgent)

Case Study 1: Sweden Case Study 2: Denmark


